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Over 700 new businesses were established in Albuquerque, NM, USA in 2006. The majority of these businesses employed fewer than 5 people and had anticipated sales of under $1 million. Furthermore, independent entrepreneurs opened almost 90 percent. This study will evaluate these new businesses and attempt to determine which are vulnerable to the hazards of the marketplace.

Opening a new business is very risky. Over one-third of new, independently owned businesses close within the first two years and only 40 percent are still in operation after six years. Failure to secure plenty of capital, research consumer behavior and needs, successfully market their product/service, compete against chain stores, or select a good location for their establishment can lead to business failure. Once aspiring entrepreneurs can quickly become marginalized. The focus of this paper will be on the sites selection for the new businesses.

